.TM

EmpowerFi

THE CLICK FACTOR:
Rethinking Customer
Engagement Strategies

Influencing the consumers who matter most

Kelly Hellickson
President/CXO




How to make your messaging more impactful

As consumers we're all exposed to hundreds or thousands of messages every day. But how can we
ensure that our messaging is engaging the consumers we want to reach?

¢> What are customers thinking
when we approach them
through our marketing?

What are some of the latest
@ findings from research about
() marketing & engagement?

What types of images, content,
and processes work best for
catching member attention?

How can we better
implement these principles
at our FIs?






